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KimWatson

IanJohnson
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http://www.youtube.com/watch?v=OsbilXu8sL4

Video link. 
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www.NextLevelThinking.com

www.LGBT2020.com

www.OutNowConsulting.com
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Product.
The thing is the staff.  They need to be accommodating to 
same-sex couples.

Even here in the UK - we can still get a funny look from staff.

That’s where I’d like to feel comfortable - within the actual hotel.
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When I travel I prefer to stay with hotels 
that I hope are ‘gay-welcoming’... 

Copyright: 2011 Out Now Source:: Out Now Global LGBT2020 Study
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NextLevelThinking. 

Ignorance 
Respect
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Video link. 

http://www.youtube.com/watch?v=IzbrI4_5tyY
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Next Level

“If the consumer senses that it's nothing 
more than a quick 'pink dollar grab' then 
the cynicism will kick in immediately and 
those hotels, airlines and destinations will 
find they will not get the returns on their 
investments.” - AFP, January 20 2011.
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Video link

http://www.youtube.com/watch?v=Kcad_6PHtIE
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Media matters

Grey and gay

The L in LGBT

Roadmap

Case study 1
- TUI Freedom

Case study 2
- Lloyds TSB

Panel discussion
+ Questions

Close 
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LGBT goes mainstream. 

ThomasLynch  

Product Development and 
Delivery Manager 

TUI UK and Ireland
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LGBT is mainstream. 
Most important person = customer

TUI expanding diversity of product

Niche market opportunity 

How to implement?

Real world

Meeting challenges
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Beginning. 
Research

Seek match of product with customer

Internal focus

Customer focus

Supplier focus
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Launch. 
s10

Start realistically and build

Expect the unexpected - it’s natural

Volcanic welcome

Be nimble

Adapt 

Stay future-focused
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Product. 
Male bias

Female sales strong on limited product

Male-only product

Female-only product

Customer issues - be ready

Customer issues - be open

Market issues - be adaptable
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Launch. 
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Takes work. 
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What you were searching for.
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2010.
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This 
is 

now.
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This 
is 

now.
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Think different.
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Get social. 

http://www.youtube.com/watch?v=2iVD8ap4ZqU
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2011 and beyond. 
Female focus - more potential

Extended product

Strengthen training in new ways

Never forget who the most important 
people are...

Our customers drive Freedom
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2011 - on sale now. 

28



Welcome + 
introductions

Study overview

Home Office

Diversity Sells

Working voices

Media matters

Grey and gay

The L in LGBT

Roadmap

Case study 1
- TUI Freedom

Case study 2
- Lloyds TSB

Panel discussion
+ Questions

Thanks!
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OutNowGlobal.com

NextLevelThinking.com

LGBT2020.com

info@OutNowConsulting.com

LGBT2020.
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The world’s leading provider of insight 
through marketing solutions focused on 
delivering improved understanding and 
enhancement to LGBT people’s lives - 
wherever they may live.

Out Now. 
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The world’s LGBT marketing agency.

© 2010 Out Now

 All concepts, data, materials, strategies & forms of expression remain at all times property of Out Now Consulting.
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